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Not to sound like a New Age self-help guru, but if you’re trying to get your fans to 

spread the word about your music, ask and you shall receive. It’s really that simple. If 

you want help, ask for it. This is the kind of promotion you shouldn’t spend money on. 

Since they’re already your fans, it’s just a matter of reminding, tempting, challenging 

and coaxing them into doing something. Here are some ideas to help get you and your 

fan base going.  

 

 

When you send out an email you probably hit one button to send it to your entire list, 

which includes industry folks like journalists, producers and others. Take the time to 

figure out who on your list is an actual fan who willingly and eagerly signed up for your 

email list, rather than music biz people, and send them an email detailing the promo 

help you’re seeking.

 

Record labels do this and so should you. Ask your most ardent fans to join your street 

team. Traditionally, members of a street team hit the streets to hang flyers for 

upcoming shows and place other promo materials in targeted spots, such as record 

stores, clubs and coffee shops, but these days it also includes social networking and 

other internet avenues. In exchange, the street team receives perks such as free merch 

and admission to shows. 

http://blog.songcastmusic.com/how-to-get-your-fans-to-spread-the-word-about-your-music/
http://blog.songcastmusic.com/how-to-get-your-fans-to-spread-the-word-about-your-music/
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Kickstarter and other fan funding sites can help you raise money for your next recording 

project, but they are also a good way to get your existing fan base to spread the word. 

These sites make it easy for those contributing to your project to share its fund raising 

progress through social networking sites and email campaigns. People like to be a part 

of something, especially when’s it’s a team of like-minded music lovers helping a 

financially struggling artist to reach a goal. A fund raising campaign like this gets your 

fans out there enlisting new “recruits.” 

 

Instead of over-posting and sending out too many generic promotional emails that are 

likely to turn people off, try engaging your fans in more personal and creative ways that 

are sure to get them talking about your act to others. Send thank you emails after 

encountering them at shows. If you have mailing addresses and really want to blow 

their minds, send a handwritten note (who does that anymore?). Let them pick the 

songs on your next CD. Start a contest that rewards existing fans who drive the most 

new fans your way. Promise the winners you’ll write or dedicate songs to them on your 

next album. The ways of non-typical fan promo are endless. Think outside the box and 

get creative beyond your music. 

 

One of the best ways to keep your fans informed about what’s going on with your music 

without annoying them to death by over-posting on Twitter and Facebook is to send out 

an email newsletter on a regular basis — bi-weekly or monthly usually works best. If 

you’ve never done a newsletter before, it doesn’t need to cost anything. In fact, you 

may already have some sort of newsletter tool with whatever service you use to 

manage your email list. Check with your provider and see if one is available. 

The benefit of using a newsletter program, instead of just typing text and inserting pics 

into the body of an email and calling that a newsletter, is that you come across as more 

professional. Plus, the newsletter template looks better and is much easier on the 

http://blog.songcastmusic.com/free-tools-to-create-a-newsletter/
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reader’s eye. And you’re usually offered a variety of templates to choose from, so you 

can find one to suit your tastes and musical style. If you’re more computer savvy with 

things like HTML code, you can design your own newsletter with certain newsletter 

software tools. 

If you don’t have this type of program and don’t want to spend money on one, you have 

options. Perhaps the most well-known isMailChimp, which gets high marks from most 

users and has been used by plenty of independent musicians over the years. MailChimp 

has paid monthly subscription plans, but their Forever Free plan will suit many acts. As 

the name suggests, you’ll never have to pay a penny. Of course, limitations exist on 

Forever Free. It allows up to 2,000 subscribers. If you have more than that you’ll need to 

sign up for a monthly plan. MailChimp is a good place to start for newer or part-time 

bands, but if you’re an established act with a large following and thousands on your 

email list, you may want to start paying or look elsewhere for free options. 

A good place to look would be Phplist. You’ll need to be a bit more tech savvy to use this 

service, as they don’t hold your hand and walk you through all their features. Phplist is 

open source software and there’s no limit to the amount of subscribers. 

If neither of these options work for you (although there’s no reason to think they 

shouldn’t), most companies that offer email marketing services charge for their services, 

but offer free trail periods, usually between 15 and 30 days. so, it’s not really free in the 

long run. Still, the world of email marketing and newsletters is worth exploring, as it can 

be an effective way to satisfy you fan base’s desire to know more about your ongoing 

career, as well as a way promote shows and sell any new merchandise and CDs you 

release. 

You got the big gig, but now it’s time to really get to work, not only with rehearsing the 

show, but promoting it as well. An act must remember to do many things long before 

showtime arrives, especially on the promotion end. Here’s a checklist of some of the 

more important items, in case you’re too wrapped up in nailing down the songs. 

http://mailchimp.com/features/
http://www.phplist.com/
http://blog.songcastmusic.com/checklist-for-promoting-a-live-show/
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 Design, print and hang flyers. For a local show, this is how you put the word on 

the street. It’s also good to hang flyers for name recognition. People will 

remember you, even if they don’t come to this show, they might come to a 

future one. Plus, the club expects you to do this, so let them know you’re doing 

it. 

 Compose and send an email to your email list. For your existing fans, don’t expect 

them to see a flyer on on a telephone pole or bulletin board in a coffee shop, or 

an announcement on a social networking page, because not everyone is always 

on the same page. Send them a pithy email to announce the show, and maybe a 

reminder the day of or before. But don’t send more than two per show or you 

may start to annoy them. 

 Create an event page on Facebook. This is done not through you personal FB 

account, but through your fan page. Once it’s done, share it on your personal 

account as well. 

 Tweet about the show on Twitter. But, like with the emailing, don’t Tweet too 

much, unless you’re saying something really funny or important beyond “We 

have a show coming up!” for the umpteenth time. 

 Contact and invite the appropriate members of the local press. By appropriate, 

we mean the ones who are most likely to be interested in your show. This means 

doing a bit of research to find out who covers the local music beat for your genre. 

You should already know who this is in your town. 

 Contact and invite the appropriate members of local radio. Deejays are a lot like 

music journalists, so everything above applies here as well, but, commercial radio 

deejays and programmers are usually much more limited in the kind of exposure 

they can give to a local act. Concentrate on public and college radio stations 

instead and you’ll likely have more luck. 

 Contact and invite the appropriate local music bloggers. If you began your career 

before the early aughts, perhaps you don’t know that music blogging is a big deal 

now. Many local music bloggers now hold the same scene-making power that 

journalists and deejays used to hold. If you get an influential blogger on your side, 

it can mean more than getting good traditional press or terrestrial airplay. 
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 Double check everything with the venue to make sure you’re on the same page 

about start time, cover charge, guest list, etc. Nothing is worse than showing up 

with your guest list, only to not have it honored by the club, and then they tell 

you that you’re late. 

Follow up with fans as the show date draws closer. Encourage them to share the event 

with others via word of mouth and social networking pages, but, again, don’t overdo it, 

lest you annoy them to the point that they decide it’s not worth it. 

 

A lot of musicians just starting out rely on word of mouth to get their name out there 

among the crowds. While this is an important facet of drawing new followers, building a 

real fan base requires additional effort. This doesn’t mean promoting your band has to 

take up all your personal time. There are highly effective ways to market yourself, many 

of which take 5 minutes or less. 

Start by creating an email list. At shows, where you have a promotional table set up, 

include a sign-up sheet. Use the information collected to keep your current fans abreast 

of what’s to come in the future. This also helps so those who just happened to be at the 

venue without knowing you were playing also have a chance to get involved. Use the 

email list to send out promotional materials, announcements, newsletters, and other 

information. Include a link back to your website. It only takes a few seconds to print up a 

page to fill out. 

This comes back to having a website, or at least a Facebook and Twitter account, for the 

band. A website with a blog is highly beneficial, as you can make use of the internet and 

blast your promotional information to the world. However, with the amount of people 

following Twitter accounts and ‘liking’ pages on Facebook, you can also expect a good 

following here. This is especially true if you are diligent about posting and tweeting to 

http://blog.songcastmusic.com/how-to-promote-your-band-in-5-minutes-or-less/
http://blog.songcastmusic.com/how-to-promote-your-band-in-5-minutes-or-less/


8 
 

keep your fans in the loop. A post doesn’t take more than five minutes. You can do this 

anytime, day or night. 

Print stickers and flyers. While it may take a little time and elbow grease to create the 

material, the promotion takes only a minute. Simply walk into a music store or other 

venue and ask if you can leave them in a visible location for potential listeners to grab 

for free. 

Release podcasts that can be downloaded for free from multiple sources. If you’re 

already playing a show, or rehearsing, it doesn’t take much additional time or effort to 

set up recording equipment so you have something to share with listeners. Upload it to 

all the major online distributors, a process that, again, takes very little time. It can be 

done while you’re working on a blog post about it, doubling your productivity in a small 

amount of time. 

Have you thought about showing up to an open mic night with business cards or 

posters? Spend ten minutes giving the audience a glimpse of what you have to offer. 

Reel them in, then let them know they can see you at other venues or find you on social 

media. Hand out your materials for their future reference. Chances are, at least a few of 

them will become fans. 

That comes back around to seeking out and accepting opportunities. When you’re 

offered a gig, don’t turn it down because it’s a small venue or a little out of the way. 

Playing in and of itself is a great way to promote the band. Go through every open 

doorway to make sure you’re visible, because this will come back to word of mouth and 

more followers. 

Really, you could spend all your time working on promotional ideas and resources, 

especially as an independent artist. However, when you want to focus more on the 

music while still getting your name out there, keep in mind some quick, easy tips for 

promoting your band. 
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In September Facebook announced it would start charging for its Facebook Offers 

service. Facebook Offers began earlier this year as a way for businesses to show offers 

on their fans’ News Feeds, allowing users to see and redeem whatever the offer might 

be — essentially an online coupon service for Facebook users. In May, Facebook went 

public and its stock has performed poorly since then. In an effort to drum up more cash, 

voila, a formerly free service is now one businesses will have to pony up for. Facebook 

Offers is also now tied to its ad service, which makes sense, since coupons are a form of 

advertising. Now, those wishing to place a targeted offer on News Feeds will be required 

to purchase a Facebook ad. 

What does any of this have to do with independent music acts? Facebook has now 

expanded what types of businesses can use Facebook Offers. Before, a business had to 

have a physical location; now online-only businesses, including musicians and bands, 

can participate, meaning fans can redeem the offers at the band’s or artist’s website. 

When you post an offer, it shows up on the News Feed of people who have liked your 

page. Fans can then click “Get Offer” to redeem the offer and share it with their friends. 

The minimum charge for a page admin placing an offer is $5, but that rate increases 

with the more likes a page has, so someone with 5,000 likes will pay more to post an 

offer than someone with 500 likes. A good way for musicians to use the service is to 

create an offer for a discount on merch, a new album or admission to gigs. Fans then 

redeem the offer with a bar code or a redemption code that can be used either online 

or in-person at a gig. After fans click the  “Get Offer” link they are sent an email with 

further instructions on how to redeem the offer. This is an affordable marketing 

opportunity for bands and musicians who have a wide and active fan base on Facebook. 

http://blog.songcastmusic.com/how-to-use-facebook-offers-to-promote-your-band/
http://blog.songcastmusic.com/how-to-use-facebook-offers-to-promote-your-band/
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Sign into your Facebook Page. From the Admin Panel at the top, click on the Help scroll 

down button, then Visit Help Center. This will either take you to directly to the Help 

Center home page where you’ll see a menu on the left side of the page, or directly to 

the Managing a Page section of the Help Center. If it doesn’t take you directly to the 

Managing a Page section, click on that option from the menu on the Help Center home 

page, then click on Posting & Moderating Posts by Others, then on Offers for Page 

Admins. This page contains all the info you will need about creating an offer, including 

answers to questions about costs, adding bar codes and online redemption codes to the 

offer, and how to stop running an offer. 

One important final note: you can only use the Facebook Offers service to create an 

offer if your page has at least 400 likes. If you don’t have 400 likes yet, get busy gaining 

new fans and encouraging your existing fans to share your page on their Timeline. 

 

 

It’s so easy to get stuck in a rut as a gigging musician, always playing the same old clubs 

and coffee shops, getting burnt out on the local and regional scene. Expanding the 

horizon of gigging opportunities at new venues is always a good idea, even if you’re not 

burnt out — a paying gig is a paying gig, after all. Finding new venues is easier than you 

think for those with outgoing personalities who are willing to venture outside their safe 

zone. 

The absolute best way to find new venues is to make friends with other gigging bands 

and musicians. They can lead you to places you didn’t know existed, or places that you 

may have thought were out of your reach. Offer to be an opener at one of their gigs and 

let them open for you at the places where you have a following. Make friends with 

touring acts and offer to be their support. If you can get on a tour — even a small indie 

tour — as a support act, that’s the best foot in the door you could hope for. You just 

http://blog.songcastmusic.com/tips-on-finding-new-venues-to-perform/
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have to be willing to take advantage of it and make a good impression on each booker, 

manager and staff member you meet at each new club. Ask every musician you meet 

where they play and you’ll definitely learn of some new places, and maybe even have an 

inroad to a new gig. 

Playing a benefit concert not only helps out a cause, it introduces you to a new venue 

and audience. Get to know everyone involved, from the show organizers to personnel at 

the venue, who may invite you back for a paying gig in the future. 

Plenty of websites exist to help acts find gigs. Some are just listing sites, others provide 

forums for networking with others, while still others offer an online booking process and 

let you create an electronic press kit (EPK). Sonicbids is the most well-known of the 

latter, while GigFinder and Onlinegigs are two examples of the former. 

Universities have a lot of money to spend on events and acts often find they can make a 

lot more money at on-campus shows than on the traditional club circuit — no cut of the 

door based on turn out, or playing for exposure. The flip side of this is that many 

student activity councils will only book acts who are a member of the National 

Association for Campus Activities (NACA). It requires hefty fees, and there are a lot of 

hoops to jump through, but it could be worth it if you’re a touring act looking to hit 

college towns. Play the staid on-campus gigs by day, make a lot of dough, then hit the 

local club scene at night to see what you can pull in. Make sure you attend the NACA 

conventions, as this is where a good deal of the connections are made that can lead to 

lucrative gigs. 
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When Google Plus (officially spelled Google+, or abbreviated as G+) started in the 

summer of 2011, it was expected to take on Facebook as the latest social networking 

behemoth. That didn’t happen. Lots of people signed on initially, but few actually stuck 

around to see what it was all about. But Google+ is still around and still making inroads 

as a social networking opportunity, especially for music acts looking to promote events. 

The benefit of Google+ is that it’s part of Google, meaning that whatever you do can be 

layered over almost anything else Google does, which is pretty much everything on the 

internet. 

In June of 2012 Google+ launched Google+ Events, a feature that can be layered over 

other Google or Google+ platforms to help promote a certain event. Like Facebook, 

Google+ has specific pages for bands as opposed to personal accounts. These pages are 

called Google+ Pages, but events for Google+ Events are set up the same way as for 

personal pages. 

Creating and sharing an event on Google+ is pretty straightforward and similar to how 

it’s done on Facebook. Unlike Facebook events, though, the big plus in Google+ Event’s 

is its sharing capability. This is where acts can really harness their fan power to greater 

effect. 

For instance, all attendees to the event can share real-time photos to a shared stream 

on the event page while the gig is happening, and have a place to go and share 

memories of the show long after it’s over. Everyone contributes and everyone can see 

it, without having to hunt it down across the web. Mobile phone integration makes it 

even easier to do in Party Mode. 

Use Google+ Events to invite fans to a live online-only event through Google+ Hangouts. 

Most people use this feature to video chat with friends and family, but a band could use 

it for a virtual meet-and-greet or an online concert. Since the number of invitees for this 

is limited to a small group, you could make it a VIP-only event for your biggest fans. 

http://blog.songcastmusic.com/how-to-promote-your-band-with-google-events/
http://blog.songcastmusic.com/how-to-promote-your-band-with-google-events/
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Important tip when creating an event: Choose “Make this event on air” under the Event 

Options > Advanced scroll down menu when creating the event. This allows it to go 

public and makes it an event anyone can attend and an event page anyone can see. 

Google+ Events can be fully integrated with Google Calendar as well, so users of that 

popular Google feature can see and respond to the event invite. 

You can set up automatic email reminders for all invitees, but keep in mind that the 

default setting in Google+ Events sends a notification every time your make a change to 

your event invite. Don’t overwhelm your potential guests with alerts and notifications. 

You can change this default setting by going to the Settings tab in the invite and making 

sure invitees only receive the most important info and changes regarding the event. 

Instead of relying on the default settings, make sure to spend some time closely going 

over every option in Settings and checking or un-checking the boxes that apply to your 

event and how you like it to be shared. 

 

Independent musicians will often search for the most effective way on how to sell 

music.That’s just the independent musician’s way. But there are proven methods to 

become financially successful. The best way to show your audience what your band 

is really about is playing for them live. With a bit of determination and savvy use of the 

Internet, you can get people to your gigs. 

Gone are the days of poorly printed, multicolored flyers promoting your band’s 

upcoming show. Sad in way, but it is something of musical yesteryear. So the question 

now is how to sell music in a new, digital age of promotion.  A live performance offers 

your audience not only music, but your band’s personality and presence, not to mention 

a passed around contact sheet and ticket sales. 

Unless you’re a Mouseketeer, successful musicians are organically created by getting 

people in the front row. But how do you get these people to your shows? Promote, 

promote, promote. And there are sure-fire methods to having your gigs listed online. 

Well, hey, at least we’re saving trees. 

http://blog.songcastmusic.com/how-to-get-your-gigs-listed-online/
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According to a 2010 study by Nielsen, a leading global research company, it showed that 

35 percent of social media users find new bands through this platform. 

If your band does not have a “fan page,” get one! There is no easier way to post your 

band’s gig than to create an “event” that will go to all of your family, friends and fans 

detailing the when, where and why. This is a fairly obvious method, but it is, by far, the 

easiest and most productive method for independent musicians. Remember, do not 

overdue it. A constant barrage of messages will just annoy people. You need to know 

how to sell music without reminding everyone you’re doing it. 

The Internet is full of independent musicians all promoting their band. But at the end of 

the day, this is a strong community that can help you get your gigs listed online. Every 

major city or region in the country has numerous forums dedicated to live music. 

Whether it’s through a local/regional music publication or an independent music forum, 

join the forum weeks before your gig, post your gig, make friends (repeat…friends) with 

the other participants and see what connections you can make. 

Making friends with other musicians, especially on foreign soil, can really help your gig 

get posted on heavily traveled local sites. Some of these localized websites’ only job is 

to post upcoming live music. Make contact. Localized gig listings can bring you a new 

audience, and don’t forget about the Craigslist music forum. 

 

 

Begin an active band blog and incorporate different venues and other band links in it. 

Musicians and venues love to cross-promote because everyone is using new platforms 

on how to sell music. Link to them in your blog, and make sure event promoters have 

your gig listed on their website. Good ticket sales are a mutual benefit. Work with other 

bands as well, linking to their band’s content as they link to your band’s blog. It’s simply 

a new audience for all that stay connected and an easy way to have your gigs listed 

online. 
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By far the best way to get your gigs listed online is to work at it. Just like printing and 

handing out flyers, it takes some effort. But with the countless ways you can work with 

the three aforementioned methods, you can get your audience in the front row. 

 

 

Word of mouth is an unpaid form of advertising in which happy consumers tell their 

friends, family and circle of contacts how much they like something. Word of mouth is 

the best and most effective form of advertising because it relies on recommendations 

and reputation. As an independent artist, word of mouth is your most valuable asset 

and one that you must rely on to help spread the word about your work. In order to 

make this happen, you must create solid relationships with fans, turning them into 

ambassadors of your brand who are confident enough to recommend your music to 

others. 

So what can you do to make word of mouth advertising work for you? Here are some 

points to consider: 

 First and foremost, make good music. Your work has to speak for itself and if you 

want to get others talking and sharing, your product has to stand up to its 

reputation. 

 Be easy to work with. When you book a show, be kind to the booking agent and 

the venue staff. And make sure you keep your end of the bargain. 

 Go above and beyond. Give your listeners something they weren’t expecting, 

and wow them with your live show so much that they’ll want to talk about you 

the next day. And at live shows, if you tell the venue you’ll draw 40, bring in 65 

and really impress them. 

http://blog.songcastmusic.com/how-to-make-word-of-mouth-advertising-work-for-you/
http://blog.songcastmusic.com/how-to-make-word-of-mouth-advertising-work-for-you/
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 Give them something to talk about. Remember that visibility is key. If you’re not 

playing shows and you’re not releasing new music, then what are you doing? 

Remember that you must make things happen for yourself in order to give 

people something to talk about. 

Bottom line: if you make good music, put on a killer live show and consistently give 

110%, people will begin to tell friends and family. But word of mouth only goes so far. 

You have to stand up to your reputation and consistently deliver. Are you up for the 

challenge? 


